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The last few years have seen the University of Exeter go from
strength to strength, rising to 7th in the country in The Times and
Sunday Times Good University Guide 2015. We have been in the top
ten for student satisfaction every year since the National Student
Survey started. In the recent Research Excellence Framework,
which assesses the research strength of all UK universities,
Exeter was in the top three universities in terms of uplifts to
its research funding.
The Business School has played a significant part in this success.
Since it was formed in 2008, it has grown remarkably, doubling
student numbers and investing in a 75% increase in academic staff.
Alongside this growth, it has also achieved great academic success.
The School stands in the top ten in all of its taught subject areas
and is one of only 80 business schools worldwide that is accredited
by both EQUIS and AMBA.
I would like to thank you for your part in securing this success for
us. Your willingness to share your expertise, fund opportunities,
support students and advocate on our behalf all make a huge
contribution towards securing Exeter’s place firmly within the top
ten universities in the UK.
By working together, I am confident that we will see Exeter
and the Business School continue to rise in both rankings and
reputation as we look to position ourselves as one of the leading
universities and business schools in the world.
We look forward to seeing you again soon.

Design: University of Exeter Design Studio
Photography: Louise Carreck, Students’ Guild, Tim Pestridge,
William Dolphin
Many thanks to all the alumni, contributors, students and staff
who have contributed to this edition of Alumni Business
The views expressed are not necessarily those of the University
of Exeter. All details correct at the time of going to press.

Professor Sir Steve Smith
Vice-Chancellor and Chief Executive Officer
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NEW CHAIR FOR BUSINESS
SCHOOL BOARD
The Business School Advisory Board is a group of eighteen leading professionals who offer their
independent advice to the School. The Chair of the Board Barry Bateman (Economic History &
Economics 1966) has recently stepped down and, as we thank him for his contribution, we welcome
Henry Staunton (Economics & Statistics 1970) to the role.
BARRY BATEMAN, CHAIRMAN OF THE ADVISORY BOARD 2007-2015
“The foremost job of the Board is to provide
help, advice and counsel for the Dean and the
management team. Many of the problems,
challenges and opportunities for the Business
School are very similar to those facing the
corporate world. The Advisory Board
provides the Dean with unbiased advice and
assistance from a wide variety of experience
and expertise, helping him to reach informed conclusions. As many
of us on the Board are alumni, we also provide a vital link between
students and alumni and facilitate knowledge sharing and networking
between these two groups. The Board plays a key part in helping
Exeter move in the right direction and as Henry Staunton takes over
the Chair I know that it is in good hands.”
HENRY STAUNTON, CHAIRMAN OF THE ADVISORY BOARD 2015-PRESENT
“I have been a member of the Advisory
Board since its inception and I am proud
of its many successes and developments,
from the Xfi building in the early days, to
the School’s more recent EQUIS and
AMBA accreditations. I think these
developments are a huge tribute to the
Dean, Professor Robin Mason, and the
management of the School, but also to Barry Bateman, the outgoing
Chair, and all its members.
In particular, I take delight in the School’s increasing rise through the
rankings of UK universities. To maintain this progress and increase
our strategic relationships, I am keen to involve the alumni of the
School more as we seek to more effectively coordinate our alumni,
exchange opportunities and corporate relations. I look forward to
working closely with the School, the Dean and fellow alumni in the
years to come.”

PROFESSOR ROBIN MASON, DEAN OF THE BUSINESS SCHOOL
“This is a time of great uncertainty and
challenge for higher education and business
schools, and also a time of great opportunity
for those universities and schools that adopt
the right strategy and follow it through. To
do that, we need all the help, support, and
advice that we can find.
I speak for the whole management team
of the School when I say that we are very fortunate to have such
a supportive and experienced Advisory Board. We have found
the Board invaluable in providing an independent perspective,
experience from business sectors and constructive challenge on
how we run the School.
The relationship with the Chair is especially important to the Dean
and I have been very fortunate to have Barry Bateman as the Chair
of the Board in recent years. I’ve drawn a lot on his huge know-how
of how to manage businesses successfully. Even more important has
been his personal support for me, especially when difficult decisions
have had to be made.
When Barry and I discussed who should be the next Chair of the
Advisory Board, it was actually a short discussion as both of us had
the same name on our pieces of paper. Henry Staunton has been
on our Advisory Board since the start and has never flagged in his
support of the University and School. He brings huge business
experience as well as a very good understanding of the higher
education context.
I am looking forward to working closely with Henry as we enter
interesting times. The University and the School are very ambitious;
our Vice-Chancellor, Professor Sir Steve Smith, has set our aim to
be within the top 100 universities in the world. The competition to
achieve this is intense and the guidance of our Advisory Board will
be imperative in helping us get there.”
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Both the University and the Business School are constantly achieving and expanding, ensuring our
place as one of the top higher education institutions in the country.

Exeter scoops award for
international student
satisfaction

Chancellor launches new Women in Business 		
student society

T

he Chancellor of the University, Baroness Floella Benjamin OBE DL, Hon DLitt (Exeter), gave an
inspiring and passionate speech to students at the launch event of the new University of Exeter
Women in Business Society in October 2014.
Floella, herself a businesswoman, encouraged female students to get the best out of people and their
businesses saying that “everyone has the ability change the world.”
The new student society, set up by Manisha Patel (Economics and Finance), helps women to find their
feet in the male dominated business world by offering networking, speaker events and workshops.
2014/15 President Manisha said she hopes the society will “bridge the gap between the support the
University offers students in their career exploration and the informal support students seek from
each other.”

T

he University of Exeter was named the best
university in the UK for international student
satisfaction, winning gold in the StudyPortals
International Student Satisfaction Awards in
November 2014.
Dr Shaun Curtis, Director of International Exeter
said, “We are delighted to have come first in the
UK. We work extremely hard to make sure all our
students have a fantastic experience during their
time at Exeter, and it is especially pleasing to note
that this also applies to our international students.”
The universities included in the award received
more than 20 reviews over the course of the year
to ascertain their ranking. Institutions were given
an Outstanding Student Satisfaction Award if their
average rating was 9.5 or higher out of 10.

Alumni Association in China thrives

T

he Exeter China Alumni Association has been
going from strength to strength in recent
years, offering networking, careers and social
opportunities to graduates living and working
in China.

led by the Vice-Chancellor, Professor Sir Steve
Smith, including Professor Robin Mason, Dean of
the Business School, visited China and Hong Kong
to enhance Exeter’s links with its partners and
alumni in the region.

Adding to our many other alumni groups across
the globe in places such as Australia, France,
Greece and the USA, the association was formed
by alumnus Wenjie Li (MSc Accounting and
Finance 2012) in Shanghai, to help alumni in China
stay in touch with friends who they met at Exeter,
through events and social networks.

As well as visiting partner universities Professor
Robin Mason also spoke at two major alumni
events in Beijing and Shanghai which over 400
alumni attended.

The School is always looking to strengthen its
ties with China and Hong Kong. In March 2015, a
senior delegation from the University of Exeter,

You can find out more about the Exeter China
Alumni Association via their social media sites;
Sina Weibo: @埃克塞特大学校友会
Wechat: @ExeterAlumni
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Research helps accelerate the path to malaria eradication

T

he scourge of malaria could be curbed more
rapidly in developing countries if international
agencies, governments and other partners adopted
a series of measures to enhance programme
management, suggests a new research paper led by
the University of Exeter’s Professor of Leadership,
Jonathan Gosling.
In this unique review, a group of 20 academics and
experienced field officers analysed the different
requirements of successful malaria management
programmes around the world, to develop a list of
key recommendations.
“Eliminating malaria requires different practices to
controlling it; but successful control is the starting

point. Elimination requires a case-by-case focus
on the person and their location, so relies on
timely information, accurate testing, and
coordinated responses by local health services and
specialist teams. This relies on effective management
and communication at all levels,” said Jonathan.
The paper, funded by the Bill & Melinda Gates
Foundation and published by the Global Health
Group at University of California San Francisco,
says that targeted efforts to improve programme
management could play a key role in advancing
progress towards eradicating a disease that is a
risk to 3.4 billion people each year – half the
world’s population.

Students learn to be
business game-changers

F

ourteen Exeter students attended the 2014
Institute of Directors flagship Annual Convention
in October thanks to a generous donation of tickets
from Exeter graduate Christian May (Politics 2008),
Head of Media Relations at the IoD.
The convention’s theme was ‘Game-changers’;
focusing on growth, innovation and creativity within
business. The event offered the students a unique
opportunity to gain advice and inspiration from
some of the world’s top business leaders.

Business School team triumphant once again in global
competition

A

team of five Business School students won the UK finals of the CFA (Chartered Financial Analyst)
Institute Research Challenge in March 2014, for the second year running.

The CFA Institute Research Challenge is an annual global competition which gives students real-world
experience as they take on the role of a research analyst. Students work in teams to analyse a 		
publicly traded stock and are then tested on their ability to write an initiation-of-coverage report and
present their recommendations.
Jamie Stevenson, Teaching Fellow and the winning team’s mentor said “We have some extremely
talented students here at the Business School and it was a great team to mentor. They worked very
hard and were worthy winners of the UK finals. It’s a testament to the excellence of the Finance
programmes at Exeter that we have been able to win this prestigious competition two years in a row.”

Speakers included Andy Bird, Chairman of Walt
Disney International, who stressed the importance
of businesses embracing innovative technologies
and creativity. Susan Sobbott, President of Global
Corporate Payments at American Express, advised
that young people should embrace opportunities
in small businesses, and Jimmy Wales, founder of
Wikipedia, spoke about his motivation to share
knowledge across the world.
“It was a brilliant day and very informative,” said
fourth year Business School student Jessica Barber,
“it definitely inspired me to get out there into the
world of work.”
Held at the Royal Albert Hall in London, the 		
IoD’s Annual Convention is now in its 64th year
and over its history has attracted world leaders,
change makers and iconic speakers from the
business world.
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Exeter has always attracted individuals who are motivated and determined to achieve success. 		
We are proud to say that many of our alumni are leading the way in their chosen fields and doing their
part to change the world for the better.

World record for team
rowing from California to
Hawaii

E

xeter graduate Emily Blagden (Economics with
Geography 2009) recently became part of the
first ever all-female rowing team to successfully
complete the gruelling 2,400 mile journey from
California to Hawaii over the Pacific Ocean.
It took Emily and her three teammates 50 days,
11 hours and 27 minutes to make it from
Monterey in California to Honolulu in Hawaii, in
the summer of 2014.
Team Boatylicious rowed in alternating two-hour
shifts, each rowing for 12 hours a day. They were
one of only seven teams to make it to Honolulu,
out of the initial 13, and before their 2014 trek,
only 16 people had ever rowed the route before.
Emily is now one of just 44 rowers to have
completed the journey.

International Sport and Dragons’ Den

D

etermination, self-belief and absolute
commitment are all needed to reach the upper
echelons of sport and many of these qualities are
also important in the business world, as graduate
Tom Carson’s experience shows.
Tom (Management and Marketing 2012) was
selected to represent England in the Rabobank
World Cup in May 2014. This was not his first
time playing for England either, having already
competed in World League final and Eurohockey
Championships. He has also been chosen as
part of a 32-man GB hockey squad for the next
Olympic training cycle.
As well as playing hockey at an international
level, he also co-runs his own successful business,
YoungOnes, which sells premium onesies to the
student market. Tom developed the idea for his
business whilst at Exeter. In 2013 he took his idea
to Dragons’ Den with fellow student Chris Rea
(Management with Psychology 2013) and together

they were able to secure £75,000 investment from
Duncan Bannatyne.
Since then the company has flourished, with
YoungOnes onesies and a range of other products
being sold in universities across the country.
“Although it wouldn’t seem that international sport
and running a business have much in common, the
traits required to be successful in both are similar.
To get where I have with my hockey I have had
to dedicate a lot of time and focus, on and off the
field. This focus and dedication is what I want to
put into my business to ensure all our customers
have the best experiences,” said Tom.
“My long term goals are to be selected for the Rio
2016 Olympics, and hopefully win Gold! Off the
field I hope to build up a number of businesses,
that are growing and successful, ready for when I
retire from hockey.”

www.alumnibusiness.org 7

MBA REVIEW

The One Planet MBA, one of Exeter’s flagship masters programmes, combines outstanding
business and management education to develop new ways for business to deal with global
economic, environmental and social disruptors.

New MBA partnership
with Lloyds

L

loyds Banking Group has partnered with Exeter’s
flagship One Planet MBA as part of their commitment
to move towards a more sustainable future. The
partnership will help Lloyds fulfil their ‘Helping Britain
Prosper’ plan which looks to tackle some of the biggest
sustainability issues faced by the UK today.
MBA participants will help Lloyds track the bank’s
progress in supporting businesses with an annual
turnover of more than £75 million to design and
implement sustainable strategies.

MBA graduate creates
unique photographic
exhibition

D

avid Mansell-Moullin (One Planet MBA 2014)
developed ‘Face 2 Face with Climate Change’,
a photographic exhibition which celebrates the
importance of Exeter as a centre for climate
change, over the course of his MBA at Exeter.
Exeter, through the combined expertise of the
University and the Met Office, had more authors
involved in the latest Intergovernmental Panel on
Climate Change (IPCC) report than any other city
in the world.
The exhibition showcased 12 Exeter-based IPCC
authors through a series of large-scale black and
white portraits which were overlaid with fine text
from the reports to create a multi-dimensional
representation of both the authors and their work.
The IPCC is responsible for producing reports
which look at the scientific, technical and socioeconomic information relevant to understanding the
risk of human-induced climate change.

8 Research

LEADING THE WAY
IN SUSTAINABLE
THINKING
The need to create a sustainable world is undoubtedly one of the most
fundamental issues facing humans today, an issue that the University
of Exeter is looking to address.
Exeter is world-leading in its environmental
and sustainability research, with over 250
researchers dedicated to it across all disciplines.
Researchers are exploring everything from the
Amazon rainforest to predicting weather cycles,
helping to shape policy, influence behaviour
and change the way we go about tackling some
of the planet’s most pressing problems.

The Business School plays a key part in
expanding our knowledge in this area and has
already produced important pieces of research
which aim to create a more sustainable future
for both business and the world.
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CLEAR ABOUT CARBON

Reducing carbon emissions and increasing climate awareness is fundamental
to ensuring a more sustainable future. It was this thinking which led to the
development of the Clear About Carbon project.
The Clear About Carbon Project opened up the
opportunity to look at the big picture, not just
about carbon but also about how wasteful we are.
NEIL WILLMOTT
FORCE PROCUREMENT MANAGER, ESTATES, FOR DEVON AND CORNWALL CONSTABULARY

Led by Professor Annie Pye, an
interdisciplinary team of Business School
academics contributed to Cornwall’s transition
to a low carbon economy by researching 		
and facilitating leadership and development
of low carbon procurement practices in
Cornish organisations.
Annie’s team, comprising of Dr Beverley
Hawkins, Dr Fernando Correia and
Professor Mickey Howard, ran Action Learning
sets with many different organisations in
Cornwall, helping them both to save money and
become more sustainable.
Devon and Cornwall Constabulary (D&CC) was
one of several organisations with which the team
worked. Through this the D&CC were able
to significantly reshape their strategy for estates
tendering and building contracts to include low
carbon and energy efficiency criteria. They also
developed a sustainability recognition scheme
across their stations to encourage more energyefficient practices.
As a consequence of all their efforts in this area,
D&CC won a national award in 2012 as the
‘Most Sustainable Public Sector Organisation in
Emergency Services’, and commended the Clear
About Carbon team as being very beneficial to
them in achieving this.

Neil Willmott, D&CC Force Procurement
Manager for estates said: “The Clear About
Carbon Project opened up the opportunity to
look at the big picture, not just about carbon but
also about how wasteful we are.”
Cornwall College also benefited from the
project, saving £99,000 after the team helped
them to identify areas of inefficiency in their
buildings and change processes such as how they
managed their printing.
John Ward, Procurement Officer at the College
said “The project helped provide direction to the
procurement strategy which enabled the College
to achieve its carbon reduction target.”
By providing guidance and support in
organisations across Cornwall, from the NHS
Peninsula Purchasing and Supply Alliance (PPSA)
to Trewithen Dairy, the Clear About Carbon
team gained valuable research insights into how
businesses can become more sustainable.
Combining the four partners’ streams of work
(see Fact box), this project has developed carbon
literacy training materials, which are freelyavailable online www.clearaboutcarbon.com
These can be used by any company to learn
about clear, easy-to-implement business
strategies for reducing carbon footprints.

A further notable output of the team’s work
is its contribution to the new national NHS
carbon reduction strategy, Procuring for Carbon
Reduction (P4CR), which seeks to significantly
reduce the NHS’ carbon footprint. If you
would like to know more, their report and case
studies can be downloaded from the Centre
for Leadership Studies’ research webpages
www.business-school.exeter.ac.uk/
research/areas/centres/cls
Clear About Carbon was praised in the
University’s 2014 REF (Research Excellence
Framework), forming an excellent and well-rated
‘impact case study’ through which the project’s
effect on academic research and business
practice was seen to be outstanding. The project
was also recognised with several accolades,
including Best Mainstreaming Project trophy
from the European Social Fund, the 2011 ESF
Sustainable Development Specialist Project
Leader Award and the Innovation category at the
2012 Cornwall Works WISE Awards.

FACT
Clear About Carbon was
funded by the European
Social Fund and developed
in partnership with
Cornwall Development
Company, Duchy College
Rural Business School
and the Eden Project.

10 Research

TRAVELLING FULL CIRCLE

As well as directly addressing carbon emissions, the Business School has
also been undertaking research which aims to develop circular business
thinking within the region.
The ‘circular economy’ approach encourages
companies to move away from the current
linear ‘take-make-waste’ system, to one
where goods can be designed, produced and
marketed with reuse in mind.
It offers companies new opportunities to
reduce costs, get closer to customers and
create more sustainable business models.
Julie Whittaker, Senior Lecturer in the
Organisation of Markets at the Business

School, became interested in the circular
economy model because it provides a way,
not just to address resource and waste
problems, but also to create new business
and employment opportunities in the South
West.
“It is the right time to think about the
advantages of circular business models.
Consumer mind-sets are changing, the digital
landscape is facilitating new ordering and

www.alumnibusiness.org 11

MORE THAN A TYRE
Devon Tyre Company Bandvulc, found that by reviewing their supply chain,
they could buy back used tyres, refurbish them and sell them on without
compromising on safety or quality. Taking a circular approach enabled
Bandvulc, not only to develop a more profitable product by reducing their
raw material costs, but also to reduce the amount of waste they produced
thereby creating a more sustainable business. Bandvulc took this a step
further by offering a tyre contract to distribution fleets, in which they
maintain ownership of the tyres and provide tyre maintenance services
giving customers improved performance and greater safety.
To date they have saved over 3,200,000 litres of oil and 2,100,000 kilograms
of rubber compound through their circular approach.1
1

THE REVOLUTIONARY
SCAFFOLD PLATFORM
SYSTEM
Dorset based business F-Board not only make
scaffolding boards from recycled plastic, but also buy
back their boards at the end of their life so that they
can recycle them into new boards. They are safer than
wooden boards with a non-slip surface and no risk of
warping, and because the plastic is reused many times,
the carbon footprint of an F-Board is lower than a
wooden one.

According to their website www.bandvulc.com

tracking opportunities. There is access to a
lot of expertise to develop new approaches.”
To this end, academics at the Business
School, including Julie Whitaker and
Professor Mickey Howard, have teamed up
with the Centre for Alternative Materials
and Remanufacturing Technologies and QSA
Partners to set up the Circular Economy
Business Forum www.cebf.co.uk. This is
a collaboration of business organisations
focused on developing circular business
opportunities within the South West.
Writing for the Climate and Us website,
Julie said that many companies are seeking
to change their way of doing business
because they see the current linear system
becoming expensive and risky.
She added: “The linear model is very energyhungry, so developing a circular approach can
help to reduce our energy demand, which is
really essential for keeping within our carbon

By mimicking the cyclical processes of nature,
we can develop a better economy, but we need to
think differently and do things differently to gain
the full benefits.
JULIE WHITTAKER
budget. By mimicking the cyclical processes
of nature, we can develop a better economy,
but we need to think differently and do
things differently to gain the full benefits.”
Professor Mickey Howard added “the
Circular Economy and Sustainable Supply
Chain Management are themes which
have gained considerable research interest
across the Business School and are
becoming incorporated into many of our

undergraduate and postgraduate taught
programmes. By collaborating with other
leading institutions and corporations across
the world, Business School academics have
significantly contributed to the world’s
knowledge in the area through textbooks,
practitioner cases and journal articles,
ensuring a cleaner, and more sustainable
business environment for all’.

12 Education

GETTING A HEAD START
IN INDUSTRY
The Business School’s ‘With Industrial
Experience’ programme gives students
the opportunity to gain some all-important
work experience whilst studying for their
degrees. In an increasingly competitive
labour market, this experience is crucial
for improving students’ chances of
securing a graduate job.
The programme has already been shown
to improve student employment; in 2014
88% of undergraduate students in the
Business School who had undertaken a
four year industrial placement degree
secured a professional level job or entered
post graduate study.2 This contrasts with an
84% positive outcome for students who
undertook a three year degree.

The scheme has seen steadily increasing
popularity, with over one hundred students
undertaking a placement year in 2014/5. Of
those students, 35% went to employers
who were in the Times Top 100 graduate
companies – including Accenture, Deloitte,
Ernst & Young and more.
Through workshops, employer talks and
one-to-one sessions, the Business School’s
Careers and Employability team support
our students every step of the way, from
choosing their career path and preparing
for the selection processes to returning
and readjusting to life back at Exeter in
their fourth year.

FACT
Students who undertake
industrial placements
achieve a higher degree
class and are more
employable after they
leave university, according
to recent research
conducted by the Business
School Careers and
Employability team.

Data from the Destination of Leavers from Higher
Education 2014 survey results

2 
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A VOYAGE OF
SELF-DISCOVERY
We spoke to former Business School student, Iona Wark
(BA Economics 2014) who chose to take a year in industry
in 2012/13. For her, a year working at TUI Travel was a
chance, not only to learn about the travel business, but also
to find out what she really wanted from a job.
TUI Travel is the parent company of
holiday brands such as First Choice
and Thomson. Iona’s role was to ‘yield
manage’ resorts in Cyprus, Gran Canaria
and Malta, and ensure that each holiday
was sold at the right time and price.

“We went for four nights for a conference
and to see some of our hotels. It really
brought my job to life, being able to see
the products we sold and it made me feel
proud to be working for the company,”
said Iona.

“I analysed sales reports and made price
adjustments depending on how well the
unit and flight was selling. As a late trader,
I looked after flights within six months
of departure, including flights leaving the
next day,” Iona explained.

After graduating last summer, Iona gained
a job as a Supply Chain graduate for
United Biscuits who own well-known
brands such as McVitie’s, Jacob’s and
Go Ahead.

It is up to each student, with the
support of our employability team, to
find their own placement. Iona was
particularly interested in her placement
due to the amount of responsibility
involved in the job.
“TUI treats its interns very much like
normal employees and they trust you to
do a good job and play your part,” said
Iona. “Working there taught me a lot. I
also loved the atmosphere in the office as
it was young and relaxed, and everyone
had a good work-life balance.”
As well as gaining valuable work
experience, placement students often
have the chance to experience a wide
variety of different opportunities. One of
the highlights of Iona’s placement was a
resort trip to Sharm El Sheikh in Egypt.

I really benefitted from my internship – not only did it give
me a lot of examples to use in interviews for jobs, it also
gave me an insight into the working world and helped me
understand more about what I wanted from my career.
If you are interested in hosting an
industrial placement or a shorter term
work experience opportunity, or if
you would like to find out more
about how you can help develop the
employability skills of our current
students, please contact the Careers
and Employability team business-schoolcareers@exeter.ac.uk

14 Education

HOW OUR ALUMNI SHAPE
OUR PROGRAMMES
Alumni make invaluable contributions to our Business School programmes in many different ways – from
talking to prospective students to delivering guest lectures. They also help us to develop our academic
programmes, ensuring that our students have access to the latest business ideas, theories and approaches.

FACT
During 2013/14,
2013/14,

84
contributed
833
alumni
volunteers

hours
of time
to the Business School

to the Business School

This is particularly true for our masters
programmes where, through consultation
and programme boards, alumni can help us
to create ‘programmes with a purpose’,
making sure students gain the knowledge
they need to confidently step from their
studies into employment.

Professor Sandy Williams, Associate Dean
of Education said, “Alumni who are already
established in their careers play a key role by
providing us with valuable advice. Their help
allows us to ensure that our courses equip our
students to face future business challenges.”

INTERESTED IN GETTING INVOLVED?

Alumni are a great asset to us, if you are interested in working
with us in this way we would be delighted to hear from you.
Email business-school-alumni@exeter.ac.uk for more details.
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BUSINESS SCHOOL OPENS
ITS DOORS IN CORNWALL
Chris Harper (Management) is
currently using the experience
he has gained through his year in
industry at Accenture, to work with
the Business School on how to best
to incorporate strategy, business
analytics and consulting into new
programme structures.

Nicolas Forsans Programme,
Director of the One Planet MBA
said “Through active involvement
in workshops and focus groups,
One Planet MBA students and
alumni have been crucial in the
enhancement of the 2015/16 One
Planet MBA. Together they have
helped us to redefine the purpose of
the MBA, enhance its distinctiveness
and create new visuals to convey the
nature of our unique and innovative
programme. The involvement of our
alumni in this process is something
we are very proud of. They also
contribute to the programme by
delivering MBA masterclasses and
modules to the next generation of
business leaders.”

The Business School is expanding into sunny Cornwall, launching a brand new
course on our Penryn Campus in September 2015. The course is a key part in
the ongoing development of the Penryn Campus and supports the University’s
commitment to boost Cornwall’s economic prosperity.
The new programme, BSc Business, aims
to blend the Business School’s strength in
management with Penryn campus’s expertise
in innovation, sustainability and social
enterprise. Business School students will
be able work alongside Penyrn’s renowned
Environment and Sustainability Institute (ESI)
ensuring that they will graduate from the
course uniquely skilled to ensure a sustainable
future for companies across the world.
Stephen Hickman, BSc Business Programme
Director, said, “Students will be introduced
to new ideas such as sustainability champions,
how the firm of the past is no longer fit
for purpose and how firms of the future
need to become much more open,
adaptive and resilient.”

Alongside the academic curriculum,
employability also plays a key role in the
programme’s structure. Over the course
of their degree, students will undertake a
work placement in their second year and
a consulting project in their third year as
well as having access to many careers
workshops and lectures.
Professor Sandy Williams, the Business
School’s Associate Dean of Education, 		
said, “Whilst developing the curriculum,
we have been mindful of all that the local
area has to offer in terms of opportunities,
as well as incorporating some of the elements
and thinking behind our world-leading One
Planet MBA. We believe this will become
one of the most popular degrees offered on
our Penryn Campus.”

Whilst developing the curriculum, we have been mindful of all
that the local area has to offer in terms of opportunities, as well
as incorporating some of the elements and thinking behind our
world-leading One Planet MBA.
PROFESSOR SANDY WILLIAMS

16 Entrepreneurialism

THINK IT

ENCOURAGING
ENTERPRISING
THINKING
The University of Exeter is rich in entrepreneurial talent, with
students creating thriving multi-million pound businesses and
being victorious in international student business competitions,
such as the Microsoft Imagine Cup.

FACT

FACT

SETsquared is a

The Innovation Centre

partnership between the
universities of Bath, Bristol,

Exeter, Southampton
and Surrey. It aims

to encourage student
enterprise, support start-

up companies and enable
academics to maximise the
impact of their research.

is a professional, conference
and meeting space located on
Exeter’s Streatham Campus.
It provides in-house
business support as well
as access to leading-edge
expertise and investment
assistance.
Visit www.spaceforsuccess.co.uk

THINK IT, TRY IT,
DO IT
The student support programme IGNITE
is helping Exeter students see their business
ideas become reality. The programme takes
students through the ‘Think it, Try it, Do it’
process, allowing them to access different
kinds of support suited to the stage of
development that their business has reached.
At the ‘Think It’ stage, students who want
to set up their own business, but don’t yet
have an idea or business plan, can access
advice from the University’s Career Zone.
The Career Zone offers support through
a range of different mediums such as
workshops, entrepreneurial modules, and
the successful Career Mentor Scheme, which
is often supported by alumni volunteers.
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DO IT

The Exeter team won a $50,000 prize at the competition
and a chance to present at Microsoft’s annual conference in
Atlanta, USA.

TICKING ALL THE
RIGHT BOXES
Once students have a business idea, the
‘Try It’ stage, supported by the University
of Exeter Students’ Guild, gives them
assistance to develop and test their business
model. The Guild oversees over 50 student
businesses at any one time, with students
coming to them from every degree path
and background. Workshops, competitions
and a co-working space are all part of the
popular support package.
The final stage of the student entrepreneur
journey is the ‘Do It’ stage, facilitated by
the Innovation Centre. This is designed for
students who have a product or service
and know their target market, but need
guidance on expansion. Students have
access to tailored sessions on topics such
as social media and income generation,
and to Innovation Centre mentors and
grant funding.

STUDENTS’ IMAGINATION
TRIUMPHS
In 2013 a team of Exeter students won
the final of the Microsoft Imagine Cup,
the world’s premier student technology
competition, with their app ‘soundSYNK.’
‘SoundSYNK’ links mobiles together enabling
the user to boost the volume of their music.
Working with IGNITE, the Innovation
Centre and SetSquared, the Exeter team
won a $50,000 prize at the competition and
a chance to present at Microsoft’s annual
conference in Atlanta, USA.
“Representing the UK was an honour. We
were grateful to both the University of
Exeter Students’ Guild and SETsquared for all
their support along the way,” said Alexander
Bochenski (Economics), part of the team
who developed soundSYNK.
In 2014, Exeter students once again saw
success, reaching the world finals of the
prestigious competition. The team entered
their app ‘Ripple’ which connects the user
to others by using GPS, letting them share
information, photos and make connections
with people outside their social circle.

Matt Morley, who studied History at Exeter,
is another of Exeter’s entrepreneurial
success stories. In 2013, he set up TickBox, a
digital platform designed to engage voters by
helping them to easily access and compare
information about electoral candidates, their
policies and performance.
Matt came up with the idea when he became
frustrated by the political disillusion of his
fellow students; he decided to find a way to
help them engage in the political process.
“We want to make voting and comparing
candidates and parties as simple as booking
a holiday.”
Working with IGNITE, and with funding
from UnLtd, a social enterprise support
unit, Matt’s company very quickly climbed
the ladder of success and became a widely
recognised platform. To date over 300,000
voters have used the website to gain
information on over 4,000 candidates.
The company have had endorsements and
support from parties across the UK political
spectrum including a written endorsement
by Alastair Campbell, former Director of
Communications and Strategy for Prime
Minister Tony Blair.

18 Entrepreneurialism

CREATING A PROBLEM
SOLVING MACHINE
Two Exeter alumni, Tony Cooke and William Prescott
(both One Planet MBA 2013) are looking to launch
the world’s first problem solving engine. Their idea
was inspired by their time studying at Exeter, where a
number of issues became increasingly apparent to them.

“We saw that a lot of expectation falls on
large organisations to forge a more sustainable
economy,” explains Tony. “While often having
an excellent view of the problems faced,
these large organisations typically find it
harder to innovate than smaller, more
entrepreneurial companies.”
They also realised that many of these
unresolved problems are universal and
therefore beyond the ability of a single
organisation to resolve on its own. However,
they found that collaboration between
organisations to solve such issues rarely
occurs. Because the problems are so
universal, few organisations feel enough
ownership of the issue, or sufficient trust
with other companies, to act as a broker
for solutions.
“As a result of all of this,” adds William,
“there are often significant, and unnecessary,
information imbalances between large

businesses and almost everyone else, which
undermines trust and collaboration, amplifies
risks, inefficiencies and waste and, ultimately,
slows the pace at which solutions can be
explored, tested and scaled.”
In response to this issue, Tony and William
came up with the idea of ‘Ventures at
Exeter’ or VEX, the world’s first problem
solving engine.
VEX follows the same principles as a
conventional search engine by matching
‘answer providers’ to ‘question askers’.
However, unlike a traditional search engine,
it acts proactively rather than reactively,
providing a swift way to identify unresolved
problems, then engage problem solvers and
investors to support the exploring, testing
and scaling of proven solutions.
“Our concept of a problem solving engine
combines open innovation with venture
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capital and procurement,” says Tony.
“Problem owners can engage with a diverse
community of problem solvers and investors.
The problem solvers get clearly defined
problems and investors to support the
development of their idea, whilst problem
owners get a pipeline of solutions with a clear
product-market fit and route to market.”
Over the past 18 months, Tony and William
have been working on developing the concept
for VEX and it’s underlying operational model.
“We now just need to breathe life into 		
VEX,” says Tony. “We’re incredibly proud of
our connection to Exeter and we would love
for Exeter people to get behind it at the start.
It would be wonderful to look back in years
to come and see the world’s leading problem
solving engine based right here in Exeter.”
If you would be interested in getting
involved with VEX please email
a.j.cooke@exeter.ac.uk

FACT
Global in
outlook and
transformational
in nature,
Exeter’s One Planet MBA focuses on the
global economic, environmental and social
challenges that businesses face in the 21st
Century and how to tackle them.
If you would be interested in undertaking 		
a One Planet MBA email mba@exeter.ac.uk

20 Networking

MAKING THE
MOST OF
NETWORKING
Networking is a valuable skill to learn,
helping us to get ahead in our careers
and make the most of our business
connections. But confident and proactive
networking can be very hard to master.
We asked some of our alumni to give us
their tips and networking experiences.

With an oversaturated
job market, the ability
to network was the key to
getting my name known
after completing my MBA.
After months sending my
CV and receiving rejections,
I realised that employers
want to put a face, a voice
and a personality to those
hundreds of applications
they get every day.

Networking events are great
opportunities to meet new
people, learn what they
do, and hear about their
experiences. They are also
a chance to think about,
and follow up on, the wide
range of opportunities
that these conversations
can often generate. If the
attendees are in a similar
position to you, these events
can also provide much
reassurance that you are not
alone – it’s not just you!

I always enjoy having the
opportunity to discuss
current economic, financial,
political and other business
issues with colleagues
who will see them from a
different perspective and
background and who will
almost certainly bring new
insights and views.

ANGELA BOULTON

NIGEL PRIMMER

COLIN FLETCHER

ONE PLANET MBA 2012

ECONOMICS 1977

ECONOMICS 1966

www.alumnibusiness.org 21

TOP TIPS
Learn about the people
that are likely to be at
the networking event you
wish to attend and use
LinkedIn to find out more
about them so that you
can identify your
networking objectives.
Have a compelling and genuine
story to tell about yourself, your
career and the value you can
add to the people you meet.
Proactively start new topics
where you can see the
conversation flagging and ask
people open ended questions
that others can get involved in.

I have found attending
events such as the
Business School’s informal
networking socials in
London very useful, both
for gaining advice from
alumni who have wellestablished businesses and
for developing contacts that
might become valuable in
the future once our business
has grown.

For me, networking isn’t
about seeking out people
to develop my business.
Instead I look at it as a way
to meet interesting people
from all walks of life and
have fun, and if you happen
to obtain a mutual benefit
from the meeting, then
that’s great.

Learn to engage with different
people in the room.
Ask for a business card and
follow-up your conversation
with an email to keep the
conversation going.

FEELING INSPIRED?
We run regular informal networking
events in London which offer a great
opportunity to expand your personal
and professional networks. Come along
to meet, talk to and connect with new
people over a glass of wine within our
thriving alumni community in London.
Check our event listings for
upcoming events.
www.exeter.ac.uk/business-school/
alumni/events

DANIEL ADAMCZYK
ECONOMICS 2014

JANE GREENFIELD

SOCIAL ADMINISTRATION AND SOCIAL POLICY 1981

22 Facts and Figures

ALUMNI

Our alumni network offers fantastic opportunities to enhance your knowledge,
build contacts, stay involved with the Business School and enjoy privileged
access to valuable resources to support your ongoing professional development.

85%
OF OUR
UNDERGRADUATE
STUDENTS SECURE
A ‘GRADUATE
LEVEL’ JOB OR GO
ON TO FURTHER
STUDY WITHIN
6 MONTHS OF
GRADUATION

….SINCE 2013,
ALUMNI AND
SUPPORTERS
HAVE
ATTENDED 26 BUSINESS
SCHOOL EVENTS, ON
TOPICS SUCH AS BIG
DATA, NETWORKING AND
THE GENERAL ELECTION

OUR GRADUATE COMMUNITY
IS MADE UP OF OVER

18,000
146
ALUMNI IN

COUNTRIES ACROSS
THE GLOBE

700

THE SCHOOL

175
75
4,000

OUR LINKEDIN PAGE, UNIVERSITY OF EXETER
BUSINESS SCHOOL ALUMNI (FORMER SOBE) HAS
MEMBERS – JOIN US IF
YOU HAVEN’T ALREADY

4,753
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OUR PARTNERSHIPS

ACADEMIC

CORPORATE

Our international strategy is to grow through
partnership with excellent business schools
throughout the world. We have a growing
network of teaching, research, professional and
student exchange links.

Corporate connections allow us to sustain academic excellence,
provide outstanding career opportunities and achieve world-class
impact in our research.

We currently have 47 international exchange
partners, across 24 countries worldwide
with over 85% of partners either being listed
amongst the Top 100 in the Times Higher
Education World University Rankings 2014/15,
or having international business school
accreditations (EQUIS, AACSB or AMBA).
Options for international study range from
four weeks abroad to a full academic year, as
well as the innovative Undergraduate Dual and
Postgraduate Double Degree programmes.

The School has extensive connections with corporate organisations,
particularly nationally but also increasingly internationally. Amongst
others these include:
• IBM
• The Met Office
• WWF
• Thomson Reuters
• Coca Cola Enterprises
• Lloyds Bank

ACCREDITATIONS
Our Business School is one of only 80 business schools worldwide
to have achieved double accreditation: both EQUIS and AMBA.

In line with our international perspective we
have developed a highly successful research
collaboration with the Indian Institute of
Management, in Bangalore.

If you have any questions about the Business School’s Partnerships or would like further information,
you can contact the Partnerships team at business-school-partnerships@exeter.ac.uk

24 Inspired?

INTERESTED
IN GIVING
SOMETHING BACK?
There are many ways that you can get
involved with us and share your expertise
and experience. Your involvement has a
massive impact, helping our students get the
most from their time at university and succeed 			
after graduation.
How you can help;
FROM HOME

ON CAMPUS

• You could choose to mentor a student and
share your advice first-hand with them.

• If you can spare a bit of time to come onto
campus, we are always on the lookout for
people to conduct mock job interviews, to
prepare our students for the real thing.

• You could register for our eXepert scheme
where you give careers advice online.
• You could provide us with a profile for the
website, which offers students valuable insights
into our alumni and their career successes.

FROM YOUR WORKPLACE
• If you’d like to get involved through your
work, we’re always looking for venues to host
our events and facilitate networking within our
alumni community.
• You might like to arrange a work experience
placement for an Exeter student or perhaps
offer a student a research project.
• Or you could think about recruiting a student
to work with you, as you know first-hand
about the quality of candidates that the
University produces.

• You could opt to do a guest lecture for 		
one of our academics or perhaps help them
fulfil a piece of research by providing data
and knowledge.
	There are all kinds of ways to get involved
and we would appreciate any help or 		
input you can give us, in whatever form.
As a volunteer you will always be fully
supported by our Alumni Relations Officers.
Please contact us at:
business-school-alumni@exeter.ac.uk
	to discuss how you might be able to get
involved, and we can talk through the
different options that might suit you.
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KEEP IN
CONTACT
Whether your contact or business details have
changed or if you would simply like to let us know
what you have been up to, we always love to hear
from our alumni.
Your Alumni Officers
Helen Crowther
Alumni Relations Officer
Tel: +44(0) 1392 725084
h.crowther@exeter.ac.uk

Josh Papanicola
Alumni Relations Officer
Tel: +44(0) 1392 726683
j.papanicola@exeter.ac.uk

Suzanne Rushforth
Development Manager
Tel: +44(0) 1392 725932
s.rushforth@exeter.ac.uk

You can keep in touch with fellow alumni and hear 		
about the latest news, events and research happening at
the Business School on social media:
@UofEBusiness
University of Exeter Business School
University of Exeter Business School Alumni (former SoBE)

www.exeter.ac.uk/business-school
University of Exeter Business School,
Streatham Court,
Rennes Drive,
Exeter EX4 4PU

26 Events

ALUMNI EVENTS

The Business School hosts many events throughout the year for our alumni
and supporters. Our events offer a great way for alumni to keep in touch with
the School and the latest business developments, as well as a chance to expand
their personal and professional networks and catch up with old friends.

1. 	 Hong Kong Alumni Reception 			
(Hong Kong, November 2013)
2, 7. 	Business School Alumni Reception ‘Thrive or Survive:
A Post-Election Business Analysis’ (London, May 2015)
3, 8. 	Shanghai Alumni Networking Evening
(Shanghai, March 2015)
4, 6. 	Business School Alumni Reception ‘The
Digital Economy – Reinventing Business and
Transforming Lives’ (London, June 2014)
5. 	Business School Alumni Reception, ‘Networking 		
in the City’ (London, November 2014)
9.	Business School Alumni Reception ‘Drinks with 		
the Dean’ (London, April 2015)
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